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All candidates must select and answer FOUR (4) questions from the following. 
Each question is worth 25 marks. 


1. Describe distinctions between ‘small centre’ and ‘large centre’ shopping behaviour. 
What are the key factors that have promoted ‘large centre’ behavior in recent 
decades? 


2. What are the basic ingredients in a retail impact assessment? Why might ‘escape 
expenditure’ feature prominently in debates about the impacts of a new retail 
development proposal? 


3. How and why might the location of supermarkets affect Main Street ‘viability’ and 
‘vitality’? 


4. Describe key distinctions between ‘monopolistic competition’ and ‘oligopolies’ in the 
context of retail markets. Illustrate your answer with examples. 


5. Discuss key design elements of planned shopping centres. 


6. What are the key factors used to define a retail hierarchy? Why might it be important 
to identity a retail hierarchy in retail planning? 


7. Describe the basic steps in a retail needs assessment. How might a retail needs 
assessment be useful for councils? 


8. What does ‘disadvantage’ mean in the context of retailing? Which social groups are 
particularly likely to be ‘disadvantaged consumers’? 
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